
2021 2

2021 8 11

ṇ



2

FY2021 Q2 

Ḳ +15.8 Ṿ

Non - GAAP ṕ ḭ ḭ Ṗשּ +35.6% שּ

︡

Ḳ ṇ ṇ7.4
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Q2/21 ṇ

( Ḳ )

ךּ 2

Q2/20 Q2/21 YoY

347.3 402.2 +15.8%

Non-GAAP -32.6 -59.5 -270

Non-GAAP 

ṕ ḭ ḭ Ṗשּ
34.6 46.9 +35.6%

IFRS 3.3 -63.5 -669
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Q2/21 Non - GAAP 

( Ḳ )

Q2/20 Q2/21

EC 11.2 17.2 +5.9

-12.5 0.2 +12.7

ṇ ṇ -1.3 17.3 +18.7

21.3 22.5 +1.3

-53.8 -99.7 -45.9

1.3 0.3 -1.0

Non-GAAP -32.6 -59.5 -27.0

34.6 46.9 +12.3
Non-GAAP 

ṕ ḭ ḭ Ṗשּ
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Q1/20 Q2/20 Q3/20 Q4/20 Q1/21 Q2/21

Non - GAAP ṕ ḭ ḭ Ṗשּ

ḭ ḭ שּ שּ

+35.6%

46.9
( Ḳ )
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QoQ

ể ṇ צּ ︡ ṇ ṇּפ צּ ḭMNO צּ Ṅ

Q1/21 Q2/21 QoQ

55,805 51,462 -4,343

Å ṇ

Å MNO

Å MVNO

-97,596 -99,686 -2,090

Å

Å ṇ

Å

Å ṇ

( Ḳ )
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︡

︡

B/S

︡

Å ṇ ︡

Å ︣ ︡ḭ

Å Ḳ2,423 ṕ2021 3 Ṗ

Å Ḳ 3,200 ṕ2021 4 Ṗ

Å Ḳ
4.9% (2020 12 ) ẓ 7.9% (2021 6 )

Å ︡ ךּ
Å

Å ︡

Q4/19 ~Q1/21
( )

O-net
Rakuten

Brazil
Rakuten

USA *3

Q4/18 Q2/20Q4/19 Q3/20 Q3/20

Rakuten
Germany *4

*1 Lyft ךּ ṇ ṕVariable Prepaid Forward Sales Ṗ
*2 Upstart ḭ2021 6Ṍ7
*3 ṇ ṕ Buy.com Ṗ ṇ ︡ḭ ṇ EC ṕRakuten Rewards Ṗ
*4 ṇ ṇ ︡ḭ ḱ ḱ וֹףּ ṇ

Q2/21~Q3/21Q4/20

*1 *2
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Unique
User

ṇ

LTVṇ
ṇ ṇ

x x
x

ṇ

ṇ ṇ

10

+2.6% 

Q2/21
ṇ
ṇ

7.4

ךּ *

ṇ ṇ 10 וֹ
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EC

Q2/20 פֿ צּ ︣ ḭ EC +12.2%

EC ￼

ṡ Ṣ וֹףּ ṇ ṇ ḭQ2/21 ךּףּ Ḯ

אל EC ṇ ṇ

EC ︡ḭאל ︣ ḭ ףḭּנּ

ḭ שּ
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EC / EC * 1*2

פֿ צּ ︣ EC ḭ EC

￼ḭאל

*1 EC ṕ ḭקּ ṖṬ ḭ ṕ Ṗḭ ḭ ḭ ḭ ṇ ḭ ṇ ḭ ṇḭRakuten24 ḭ ṇ ḭ ḭ

Rebatesḭ ṇ ṇ
*2 E ṇ Ṭ + 1st ṇ ṇ ( , , Rakuten24 , ṇ ṇ) + ṇ EC (Rebatesḭ ) + 

Q2/21 EC 

1. 2
+12. 2%

23 .6%+

2 CAGR

Q2/21 EC 
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EC * 

* ECṬ ḭ ḭ ḭ ḭ ḭ ṇ ḭ ṇ ḭ ṇḭRakuten24 ḭ ḭ ṇ ḭ ḭRebates

ṕ Ḳ Ṗ
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Q2/21 EC

Q2/21 
EC

Q2/20
EC

ṕ Ḳ Ṗ

Q2/21 
EC

ṕ / Ṗשּ

+ 6.1
+1 .6

11.2
17 .2

-1.7

15 .6

/

ṇ
ḱ
ḱ
ḱ GORA

ḱRakuten24 
ḱ
ḱ
ḱ
ḱ
ḱ ṇ ṇ
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ṡ Ṣ Walk Together

ףּ ḭ שּ ︣ כֿ ḭ פּ ︡ וֹ ךּ

Empowerment
Shopping is 

Entertainment!

UI / UX ( )
ףּ ḱ

SDGs *

* SDGsḲSustainable Development Goals Ḯ2001 אל ṕMDGsṖ ︡ ḭ2015 9 אל ṡ 2030 Ṣ אל 2030
ךּ ︣ ṕ Ṗ
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ṡ Ṣ ṇ ṇ קּ קּ

ṡ Ṣ ṇ ṇ 2020 ︡ שּקּ ḭ2021 פּ ￼

Ḯ ḭ ṇ ṇ ︡ Ḯ

ךּףּ פ3ּ ︡ ṇ ṇ

Q1/21 ṇ ṇּצ
Q2/21 ︡

76%

ṇ ṇ

81 62 1 428112 3 104 5 1286 7 101 3 4 95 6 5127 69 412 1 3 2511 10 11 39 7

2018

COVID-19 Pandemic

2019 2020 2021
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ṡ Ṣ ךּ ṇ ṇ

ṡ Ṣ ṇ ṇ* 2021 פּ ︡

︣ ṇ ṇ *

+4.5

+12.5
(%)

* ṇ ṇḲ 3צּ 36 ṇ ṇ

COVID-19 pandemic
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ṡ Ṣú EC ṇ וֹףּ ṇ ṇ

ṇ ṇ EC ḭṡךּ Ṣ EC ṇ וֹףּ ṇ צּ

+ 12.9 %+ 30.9 %

ṕ Ṗ

ṧ

+ 63.6 %

Q2/21 + EC ṇ ṇ ︡ ךּ ṇ ṇ

ṕ Ṗ ṕ Ṗ

ṧ ṧ
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EC ṇ וֹףּ ṇ ṇ

ṡ Ṣ וֹףּ ṇ ṇ צּ ḭ EC ṇ ךּףּ ṇ ṇ צּ

+ 43.9 %+ 34.3 %+ 20.0 %

Q2/21 EC ṇ וֹףּ ṇ ṇ

+ 75.7 %

* Q2/21 וֹףּ ṇ ṇ* Q2/21 1 ︡ ṇ ṇ ṕ ︡Ṗ* Q2/21 וֹףּ ṇ פּ * Q2/21 ︡ ṇ ṇ ṕ ︡Ṗ
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Ṅ ︣

* Ḳ ṣ -2019 Ṯ ṯ1 Ṥḭ ṣ2019 Ṥּפ ︡



1919

ḱ
Ṭ אל

ḱ ṇ ṇ

ḱ ḱ
וֹףּ

EC לּ

ṇ

ṇ ṇ
ṇ

︣

￼
ףּ ךּ ךּ וֹ

( )

Ṭ אל

ṇ ṇ

ḱ
וֹףּ

אל E ṇ

Ḳ 90 Ṿ
ṕ21 6 Ṗ



2020

ṡ ṢNPSÚ*

( ) וֹ Ṅ צּ ḭ ṇ ṇ

NPS* ḭ2020 פּ וֹפּ שּקּ

NPSÚ*2021 6 vs 2020 1

+9.0

* Net Promoter Score ḮNPSÚḭ ḱ ḱ ṇḭ ḱ ḭ ḱ ︣Ḯ
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ḱ ṇ ṇ

2021 7 1 ḭ צּ

DX ḱ

ṇ ṇ

ḱ אל ṇ

ṇ ṇ Q2/21 ךּףּ שּ



22

︡ḭJP Ḯ ︡ḭ

וֹףּ DX ḭ ṇ ︣Ḯ

2021 7 1 ḭ צּ

JP

DX
ṇṇ
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ṇ כֿ ḭ ṇ

ṇ

ṕ Ṗ

2023

2.4

1.5 2.7

2.9 20 8.5



24

ṇ פּ ︣ וֹ ḭשּ ḱ ︡ḭ

ṇ

ṇ

ṇ בֿ
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ṇ ṇ (RSL) ḭ

Q2 /21 RSL Q2 /21 RSL

79.0 %+ 72 .9%+

*2021 6
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ṇ ṇ אל

* 1 ṇ ṇ ṇ ṡỄỂỄể ṇ ṇ ṇ Ṣ
* 2 ṡ 2 ṕ ︣ ṖṢ

2020 ṇ ṇ ṇ

24 * 1

2020 EC

3% * 2

ṇ ṇ
2025

1,000
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ṇ ṇ

ṇ בֿ ṇ צּ

+ 28.4 % + 74.2 %

ṇ Q2/21 Q2/21 
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ṇ ṇ

︣ ḭ ṇ ṇ ṇ בֿ

202 2 2021 1
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ḱ ṇ

ṇ ︡

ṇ +34.0% ḭ 21.1 Ṿ

Ḳṡ ṇ Ṣ2 צּ
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ṕ Ḳ Ṗ

ṇ ךּףּ ṇ ︡ צּ ḭ

* ḭ ḭ ḭ Ḯ ṇ Ḯ
* = ḭ Edyḭ ṇ ṇ

* ḲQ2/20 וֹףּ ṕ ) Ḯ PL Ḯךּ

ṇ 68.7 +6.8% 10.8 +16.4%

25.8 +9.2% 7.5 +1.3%

20.6 +19.4% 3.4 -6.3%

26.8 -4.5% 2.3 +22.0%

9.7 +39.1% -0.5 +1

1.4 +1.9% -0.8 -6

 153.2 +8.1% 22.5 +6.0%
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ṇ ḭ ḱ

ṇ

ṇ ךּ SPU+1

27.2%

ṇ

600

ṇ
*

2,300

ṇ
ṇ

ךּ

ṇ
SPU+1

ṇ

úSuica

1,100

* 2021 Ỉ ︡ 2 Ḯ
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2009 2021/7 2003 2021/52005 2021/6

ṇ *

2,300 1,100 600

* 2021 Ỉ ︡ 2 Ḯ
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ṇ +34.0% ḭ 21.1%

16/1 17/1 18/1 19/1 21/ 520/1

+34.0 %

21. 1 %

9.9 %

5 2

Q2/21 *1 *2

* 1 ṇ Ḯ Ḯ ṇ Ḯ

* 2 ḭ ṇ ḭ ṇ
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וֹףּ צּ ︣ ḭṡ ṇ Ṣ2 ḭ

︣

ṇ

ṇ B

ṇ C ṇ
2

ṇ
1

ṇ B
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שּקּ ︡ḭ

ṇ 1,100 *ḭ

פ6ּ 100

ṇ צּ ḭ +65%

* 2021 7 4 1,100
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ḭ קּ קּ צּ ךּ︡ ḭ

שּקּ ︡ḭ

* Q2/20 וֹףּ ṕ ) Ḯ PL Ḯךּ

( Ḳ )
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ṇ 1,100 *

ḭ פ6ּ 100

20/6 21/115/5 17/8 18/12 19/10 21/7

27 פּ

16 פּ

10 פּ

פ8ּ

פ7ּ

900

500

600

700

800

1,000

1,100( Ḳ )

פ6ּ

* 2021 7 4 1,100
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6

פּ ḭ

( Ḳ )

20/6 20/1217/10 19/6 21/6

20 פּ

12 פּ

פ6ּ

2

3

4

5

6

פ6ּ
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ףּ* אל ṇṕ ID Ṗּצ

צּ שּקּ

ṇ צּ ︡ḭṡ Ṣ ︡ צּ

+47%
+51% +52% +53%

+48%
+52% +53%

+57%

+65%

19/6 19/9 19/12 20/3 20/6 20/9 20/12 21/3 21/6

︣ *

ATM צּ
7 / 3צּ

צּ
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Q2/21 ṕ Ṗ Ḳ +19.4%

624 ṕ21 6 Ṗ Ḳ ṇ

ṇ Ḳ

︢ לּ וֹ ṇṡ שּ שּ Ṣ

ṇ ṇ וֹ ךּ ףּ ṇ צּ
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13,355 
14,261 14,409 

17,830 17,269 
18,794 

20,198 

23,750 

20,614 

2,253 
3,151 

2,449 

4,397 
3,653 

4,431 4,127 

6,310 

3,422 

Q2/19 Q3/19 Q4/19 Q1/20 Q2/20 Q3/20 Q4/20 Q1/21 Q2/21

+19.4% 

-6.3% 

ḭ ḱ צּ טּ ḭ

ṕ Ṗ

ṕ Ḳ Ṗ
ṕ Ṗ

+19.4% 
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624 ṇ

ṕ Ṗ ︡ Ḯ

ḭ21 6 624

* ṇ ṇ ḭ ḮSBI 2021 3 ḭ ḭ טּ ḭSMBC

SBI 604

302

SMBC 353

624
535
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20/6 20/9 20/12 21/3 21/6

ṇ

צּ Ḯ 164 ḭ לּ ḭṡ ṇ Ṣ

76ṾḮ 183.3 Ṿ 589

לּ ḭ ṇ

164

20/6 20/9 20/12 21/3 21/6

589

+183.3 %+131.3 %

76 %
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ṇṡ שּ שּ Ṣ

ךּ︡ ṇṡ שּ שּ Ṣ

︢ לּ וֹ ṡ שּ שּ Ṣ Ḯ

ḭ ṇ ḭNISA ︡ ḭ ṇ צּ

Â 9 נּ ḭ

ṇ צּ פּ ḵ

Â ḭ

ṇ

ṡ ṇ Ṣ

NISA ṕ Ṗ

NISA

︡ ḱ צּ
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ṡMARKETSPEED II Ṣ ṇ ṕRSSṖ

ṡMARKETSPEEDII Ṣ v ךּ ףּ ṇ צּ

ṇ ṇ ṡMARKETSPEED II Ṣ ḭ ṇ ṕRSSṖ

פּ ḭ ￼ Microsoft Excel® ṇ צּ
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23 ḭ +22%

AI ºARIAºּצ Ḳ ṇ ︡

ṡ Ṣ פּ 2 Ḳ 14
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ḭצּ פּ

+22%

( Ḳ )
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ךּףּ צּ

*וֹ * שּ

+ 26.2 %+ 34.2 %

21/Q2 ṕANPṖ 21/Q2 ṕANPṖ

וֹףּ ḭwithנּ ךּףּ ḭ

ḱ צּ
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AI ºARIAº

ṇ ︣ AI ºAssistant of Rakuten Insurance Agentºּצ

קּ קּ ṇ ︡ ︣

וֹ וֹ

Å

ü

ü ṇ ḭ

Å

Å
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V ṇ
V ṇ ṇ
V

V ṇ

ṇ

ṇ

2019 6 ṡ Ṣ

3 ṇ ḱ ṇ ḱ ṇ ṇ
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+ 70 %

ṡ Ṣ ḭ 14

3 ṇ ṇ ṇ ︡ ḭ

ḱ ṇ ḱ ṇ צּ

+ 32 % 14 95 %

ṇ ṕANPṖ* 1 ṇ * 2 * 3 ṇ ṇ ṇ

* 1 ḭ ḭ 3 ANPḭ2018 6Ṍ2019 5 2020 6 Ṍ2021 5
* 2 ḭ ḭ 3 ANPė ṇ ḭ2018 6Ṍ2019 5 2020 6 Ṍ2021 5
* 3 ḭ ḭ 3 לּ ḭ2 2019 6 2021 6
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Edy20

ḱ ḭ ḱ ṇ

︡ ṇ

ṇ

ṇ ︡ḭ ṇ
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Edy ṇ 20

ḱ ṇ ḭ

1 Edy
NO.1 ṇ

Edy ṇ
ṇ

︡ קּ
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︣ ḭ ṇ ︡ ṇ

︡ ṇ

ṇ ṇ

ṇ ṇ
ṇ

ẑ

ḱ
500

ṇ

ṇ ṇ

ṇ
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ṇ ṇ ṇ בֿ

ṇ ḭ טּ ṇ UI

ṇ

ṇ

ṇ

ṇ ︡
ṇ

ṇ
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︣ Ḳ

ṡGlobal Mobile ṕGLOMOṖAwards Ṣ ךּףּ 2

Rakuten UN - LIMIT VI Ḳ

ḭ שּ *

4G Ḳ

ṇ 90%

* 2020 ḭ אל ︡ אל ṕ Ḳ2021 6 1 -6 3 Ṗ
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︣

ṡMWCṢ אל GSMA 2021 ṡGlobal Mobile ṕGLOMOṖAwards Ṣ ףּ

ךּ 2

Best Mobile Technology 
Breakthrough

CTO Choice: Outstanding 
Mobile Technology Award
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ṇ *

ךּ וֹ

*umlaut SE ¬OpenRan Audit Reportºṕ2021 6 Ṗ

umlaut 

umlaut 
ṕ2020 2021Ṗ
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20/3 20/4 20/5 20/6 20/7 20/8 20/9 20/10 20/11 20/12 21/1 21/2 21/3 21/4 21/5 21/6

4 1 ṇ לּ וֹ וֹ ḭ

100
143

201

442

351

1 ṇ
לּ וֹ



60

︡ ṇ ṇ ṕ ṇ קּ *3Ṗ

Rakuten UN -LIMIT VI ךּ

פ1ּ* ḭ2020 ḭ אל *2 Rakuten UN - LIMIT VI

שּ טּ כֿ צּ פּ

ahamo + povo + LINEMO 
+ UQ + 

*1 2020 ḭ אל ︡ אל ṕ Ḳ2021 6 1 -6 3 Ṗ
*2 ḲNTT Ḳahamoṕ20GBḱ ṖḭKDDIṕauṖḲpovoṕ20GBḱ Ṗḭ ḲLINEMOṕ20GBḱ Ṗḭ ḲRakuten UN-LIMIT VIṕ ṖḭUQ

Ḳּש ︡כֿ Sṕ3GBṖḭMṕ15GBṖḭLṕ25GBṖḭ Ḳ Sṕ3GBṖḭMṕ15GBṖḭLṕ25GBṖḭIIJmioḲIIJmio ṇ ṕ2GBḭ4GBḭ8GBḭ15GBḭ20GBṖḭ Ḳ ṕ1GBḭ5GBḭ10GBḭ
20GBṖḭ Ḳ 20GB ṕ20GBṖ
*3 docomoּפ ahamoḭau UQ פּ povo UQ ṕ ṖḭSoftbank פּ LINEMO ṕ ṖḭIIJmioּפ IIJmioṕ Ṗḭ פּ ṕ Ṗ

ṇ ︡

53%
32%

15%
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MNP ︡

︡

+30 

MNP ṕ Ṗ

MNP פֿ

MNP ףּ נּ פֿ ḭ פֿ

ḮMNP פֿ ṇ ḭARPUḭLTVּצ ḭשּ צּ ךּ Ḯ

- 40 

(%)



2021 Ỉ

90 %+
4G ṇ

* ︣ ṇ

* ṇ ︡ ךּ טּצּ ︣

ỆG ṇ 96% צּ

ṇ ︣ 96%

Google Data SIO, NOAA, U.S. Navy, NGA, GEBCO Londsat / Copernicus Data LDEO -Columbia, NSF, NOAA, SK telecom
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26,870 
33,543 

38,151 38,934 
43,969 45,369 44,179 

55,805 51,462 

(15,590) (16,944)

(31,524) (35,407)

(53,825)
(61,451)

(76,576)

(97,597) (99,686)

Q2/19 Q3/19 Q4/19 Q1/20 Q2/20 Q3/20 Q4/20 Q1/21 Q2/21

+17.0% 

-459

*

ṇ צּ ︡ פֿ ךּףּ ףּ צּךּ

ḭ ḭ ṇ ḭ ṇ צּ

* ṇ ḭMNO ḭMVNE/O ḭ ṇ ḭ אל ︣Ḯ
* Q2/21 Rakuten Kobo ḭRakuten Viki ḭ Rakuten Viber ṇ ṇ Ḯ

ṕ Ḳ Ṗ
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ṇ 1

ṇ 1
2018 4

פּ

2018 11
ṇ

5G

ṕ ṇ Ṗ

2019 2

ṇ

2019 4
5G

2020 4
ṇ

ṇ ṇ

2020 6
ṇ

ṇ ḱ

ṇ /

2020 9

5G ṇ

2021 4
︣ Ḳ
Rakuten UN²LIMIT VI

2021 5

400
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ṇ 2Ḳ ṇ
ṇ

ṇ ︣
ףּ



6666

ṇ לּ
ḱ

Ṅ ךּ

10Ṍ15 / 5 / 2,000 1,500
ḱ ṇ ṇ ṇ

ṇ צּ ṇ
ṇ ︣ ṇ
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︣

Rakuten 
Symphony 5

ṇ ḱ
ṇ

ṇ ḱ
ṇ

ḱ
ṇ

ṇ Ṋ

ṇ

ṇ
ṇ ṇ ṇ

ṇ
AIṕ Ṗ

ṇ

RANṇ

ṇ ṇ
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ṇ

OpenRAN ṇ ṇ ṇ

ṇ 99.999% Ḳ לּ

טּ ṇ
︡ḭmMIMOḭ ḭ ṇ

ṇ ṇ ףּ ṇ
ṇ LTEוֹ NR Sub6

100% ךּ

Qualcomm ףּ Intel ︡ Split 2 ḭ6ḭ
7-2x ṇ ṇ ︡ḭ

טּ ṇ
ṇ

טּ ףּ ṇ פּ
ṕּף צּ Ṗ

ṇ
64T64R mMIMOḭ4T4R O -RUḭFHGWṕRIUṖ וֹ

ṇ

40

ṕ Ṗ

ḱ

︣

ṇ ṇ

IoT

ṇ

Level-3 

ṇ

ṇ
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ṇ

Rakuten Symphony ṇ

ךּ צּ אל
ṇ

ṇ

פּ ︡ ךּ︣
ṇ

טּטּ
ṕ#NoMoreSecrets Ṗ
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ṇ

ḱ
CIS

+

ḱ

Global Symphony
ṕ ṇ Ṗ

27

19

11 5

22

RCP Ḳ
1. ︡ḭRCP
2. ︡ḭ ṇ RCP
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ṇ
ṇ ṇ

RCP ṇ
ṇ

Å ṇ
ÅRMI ךּ ṇ

Å

ORAN

Å - - Ḳ
Å

Å

Å

ÅOSSḭ ṇ
ṇ ṇ

Å ṇ
Å

Å

Å

Å ṇ ṇ

Å ṇ
Å ṇ ṇ

Å

ṇ ṇ

Rakuten Symphony
צּ ḭ
ể& 1 
ṇ ḱ ḱ
ṇ ṇ
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ṇ

ṇ וֹףּ ṇ ṇ ḭ ṇ צּ

ṇ ︡Ệ

צּ ︡ Ḳ

פֿ לּ ḭ ṇ ṇ 19%
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68.4%

69.2%
69.6%

70.1%
70.5%

71.1%

71.9%
72.3% 72.3%

72.6%
73.0%

73.5%

73.9%

Q2/18 Q3/18 Q4/18 Q1/19 Q2/19 Q3/19 Q4/19 Q1/20 Q2/20 Q3/20 Q4/20 Q1/21 Q2/21

1
8

6

1
8

8

1
8

1
0

1
8

1
2

1
9

2

1
9

4

1
9

6

1
9

8

1
9

1
0

1
9

1
2

2
0

2

2
0

4

2
0

6

2
0

8

2
0

1
0

2
0

1
2

2
1

2

2
1

4

2
1

6
* 1 2020 4 -6 וֹףּ ṇ ṇ 2021 4 -6 וֹףּ ṇ ṇ
* פ12ּ 2 וֹףּ 2 ṇ Ṋ פ12ּ וֹףּ ṇ (2021 6 )

( צּ ṇ )

ṇ ṇ

ṇ נּ

ṇ ṇ ṇּצ ︣ ḭ ṇ צּ

2 ṇ ṇ ṇ * 2

ṕ ṇ ṇ Ṗ

+12.5% *1
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0

500,000

1,000,000

1,500,000

2,000,000

2,500,000

3,000,000

M 3 M 6 M 9 M 12 M 15 M 18 M 21 M 24 M 27 M 30 M 33 M 36 M 39 M 42 M 45 M 48 M 51 M 54 M 57

ṇ וֹףּ ṇ *

ṇ ṇ ︡ḭ 4

* ṇ

ṇ ︡
ṇ

4
Month
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20 03 20 06 20 09 20 12 21 03 21 06

ṇ ṇ

ṇ ṇ

וֹףּ ṇ ṇ ( ) *

ṇ ṇ

פֿ לּ ḭ ṇ ︣ ךּקּ

ṇ ṇ צּ 19%

* 2020 3 לּ ḭֿכ ṇ ךּ ṇ ṇ

19%

18%

15%

ṇ ṇ

19 %
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קּ וֹפּ ︡ ṇ

ṇ צּ פּ ṇ ṇ לּ ḭ

ṇ ṕ שּ ṇ ḭ : Rakuten Group, Inc. Ṗ ḭ ṇ ṇ ︣ Ḯ

ṇ ṇ ṡ Ṣḭ ṡ Ṣḭ ṡ Ṣ EC ︣ Ḯ

ḭ ḭ ḭ ṇ Ṅ ︡ ףּ ḭֿכ אל ṡ ṇ Ṣ פּ

טּ Ḯ

︡ ṡ ṇ Ṣ ḭ פּ ṡ ṇ Ṣ ךּ Ḯ

* ṇ צּ פּ ṇ ṇ לּ ḭ 1 ︡ ṇ ṇ
* Ḳ2020 7 -2020 12 ṇ ṇ

ḭצּ 1

3 1 5 1

ṇ

9 1 10 1
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ṇ ṇ

פֿ לּ ḭ

ṇ ṕ שּ ṇ ḭ : Rakuten Group, Inc. Ṗ ḭ ṇ ṇ ︣ Ḯ

ṇ ṇ ṡ Ṣḭ ṡ Ṣḭ ṡ Ṣ EC ︣ Ḯ

ḭ ḭ ḭ ṇ Ṅ ︡ ףּ ḭֿכ אל ṡ ṇ Ṣ פּ

טּ Ḯ

︡ ṡ ṇ Ṣ ḭ פּ ṡ ṇ Ṣ ךּ Ḯ

* לּ ḭ2021 6 ṇ טּצּ ṇ ṇ
* Ḳ2020 3 -2021 6 ṇ ṇ

צּ טּ

65Ṿ

ṇ

39Ṿ 35Ṿ 17Ṿ
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*

קּ וֹפּ ︡

ḭ 10צּ

* Ḳ 2020 7 -2020 12 ṇ ṇ

26% 36%

ṇ

ṇ

ṇ

+ 10
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ṇ *

קּ וֹפּ ︡ ṇ

ḭ6- 12 2.4 ṇ צּ

* Ḳ 2020 7 -2020 12 ṇ ṇṕ2021 6 Ṗ
* ṇ

4.3

5.6

6.7

ṇ

+ 2.4
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Q2/21: +26.2%

ṇ ṇ ḭ ṇ ṇ ḭ

צּ

טּ ṇ ︡ ḭ ṇ צּ
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ḲQ2/21 * 1

ẁ1

ẁ2 Ḳ ṇ

ṕ Ṗ

ṕ Ḳ Ṗ

ṇ
*2
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EC וֹ ḭ ṇ וֹףּ צּ

ḲQ2/21 

+ 22.7 % + 34.4 %

+ 7.5 %+ 30.0 %

[ ] ṕ Ṗ

ṕ Ṗ

[ ]

ṕ ṇ Ṗ
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אל ︡ ךּ ṇ ṇ ḭ

צּ ︡ḭ

וֹ

+ 37.6 %

Q2/21 

ḭ
ú+ 25.3 %

Q2/21
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ṇ אל ṇ ︡ḭ וֹףּ ḭ ṇ ṇ ḭ

︡

︡פּ ṇ

ṇ ṇ ṇ

ID שּ
ṇ ḭ

ṇ ṇ
ṇ
כֿ ṇ

ṇ ṇ ṇ ︡
ṇ ṇ ḭ

ṇ ṇ

ṇ ṇ ṇ
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ṇ ṇ ṇ ḭ ṇ

ṇ ṕểṖ

RMP - Omni Commerce
ṇ

ṇ
ףּ

︣ כֿ

ḭ פּ

צּ צּ Ḯ

ṇ ṇ

ṇ ךּ

ṇ צּ
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ṇ ṕỄṖ

Ẁ

500

ṇ ṇ

ṇ ṇ

900
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1 ṇ ṇID שּ ḱ
ṇ

ṕ Ṗ

Rakuten
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ṇ /AI
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AI ṇ ṇ

Ḳ ṇ ︡ḭ ︡ ︣ כֿ ṇ ︣

ṇ ṕ שּ ṇ ḭ : Rakuten Group, Inc. Ṗ ḭ ṇ ṇ ︣ Ḯ

ṇ ṇ ṡ Ṣḭ ṡ Ṣḭ ṡ Ṣ EC ︣ Ḯ

ḭ ḭ ḭ ṇ Ṅ ︡ ףּ ḭֿכ אל ṡ ṇ Ṣ פּ

טּ Ḯ

︡ ṡ ṇ Ṣ ḭ פּ ṡ ṇ Ṣ ךּ Ḯ

ṇ

AI ṇ

AI ṇ ṇ & ṇ

ṇ

& ṇ

ṇ ṇ

ṇ AIris & PITARI

LTV( ) NPS

Digital Twin : Customer DNA

Core Science & AI : ḱ ḱ

ṇ ṇ : Super DB

ṇ & 

AI & ṇ
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ṇ ṇ
︡ ︣Ḯ
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Example text
Lorem ipsum dolor sit amet, consectetuer

ףּ צּ ךּ פּ ︣

EC וֹףּ

ḱ קּ
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ṇ ṇ ︢ ṇ

4,000+

&AI ṇ
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IT/ ṇ
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ṇ ṇ ṇ

ṇ ṇ
ṇḱ

ṇ
ṇוֹףּ

IP ṇ

ṇ

ṇ
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ṇ ṇ
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Ḳ

ṕ ḱ Ṗ

Å ḱ
Å

Å ṇ
Å

ṇ

︡
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ṇ

(5,000~10,000 / )
ḭ

ṇ ṇ ḭ
ṇ

ṇ

(> 5,000 / )

ṇ
(> 5,000 / )

(> 5,000 / )

Å ṇ
Å ḭ

ḭ

︡ ḭ
ü ︡ḭ

ḭ
ḭ

ḭ ḭ ḭ

ü ︡ḭ ḭ
ḭ

︣

ṇ ︡ḭ

ü ḱ ḱ
ḱ

Å ḭ ḭ

Å

Å

Å
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︡

11.1 

9.8 

1.5 

0.7 

23.1 

0 

3.5 

( )

* 1 : Ṍ ︣

* 1

* 2

* 2 : 7/29 ḭ
*3 Ḳ * 4Ḳ

*3

*4

*4

*4

ü צּ ︢ ךּ ḭ ︡ ḭ ךּ וֹ ḭ צּ אל
פּ נּ ḭ נּלּ ︡ḭ וֹ ︢
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ṇ

1

ṇ ( ḭ ḭ (שּ

Ṋ

2020 1H 2021 1H

+52 % +46 %

2020 1H 2021 1H
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ṇ ṇ

2021 1H2020 1H * * *

( ḭTech (שּ

+11 %

ṇ ṇ ṇ ṇ 1 נּ

Å (QCC)

Å

Å
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(QCC)

100
369

1,055

2,488

202120182017 2019 2020

3,609

QCC ṕ Ṗ

* 2021 7 1

*

ṕ Ṗ

692

1,734 MM JPY

Topic
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Ḳ

Ẏ10 %

ṇ שּ

ṇ

1
4. Pre-examination 

Check 
6. Final Pre-

examination Check

0.0

10.0

20.0

30.0

40.0

50.0

60.0

70.0

1st 2nd 3rd 4th
0.0

10.0

20.0

30.0

40.0

50.0

60.0

70.0

1st 2nd

5. Additional Check

0.0
20.0
40.0
60.0
80.0

100.0
120.0
140.0
160.0
180.0
200.0

1st 2nd

3
5/31 6/30

4. 5. 6.
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Relative NPSÚ 

ṇ NPSÚ

ṇ ṇ (NPS) : ︢ ṇ ṕ2017 5 ~2020 11 Ṗ

*NPSÚḭ ḱ ḱ ṇḭ ḱ ḭ ḱ ︣Ḯ

2017 2018 2019 2020
-5.7

ṧ10.4
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ṕ Ṗ

* ṡ Ṣ
* : 2020 10 1 ~2021 3 15
*2021 : 5,245

4

2017 2018 2019 2020 2021

53 

97

22 20 
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ṕ Ṗ

*LinkedIn ¬TOP COMPANIES in Japanº
* : 2020 1 1 פּ 2020 12 31

2nd

2019 2021

3
2
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ESG

ṇ טּ ESG ︡

ṇ ṇ 64.8% 2025

טּ 100Ṿ וֹ

ṇ ︡ ṇ
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ḭ קּ טּ ṡ Ṣ 2017 ︡ḭ2021

ṇ ṇ אל ︡ ︡ Ḯ



108

שּ ︡ שּךּ ṇ ︣ ḭ

קּ אל 4 ︡ ךּ ︣Ḯ

Ệ

Ḳ ṕ ṇ Ṗ

ṇ ṇ ṇ

ṇ ṇḭ
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REểỂỂ וֹ ṇ

2020 ṇ ṇ 64.8% Ḯ

+10% ︡ḭ 100Ṿ ︣ ︣Ḯ

2025 ṇ
︣ 100 Ṿ

ṇ ︣ כֿ
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צּ ḭ ︡ ︡ḭ ṇ ︡

︡ ךּ ︣Ḯ

קּ קּ שּ ṇ

︡ ḭקּ
︡ ḭ


