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FY2020
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Ḳ +15 Ṿ ךּ
Non-GAAP ḭ

ḭ שּ

Ḳ Ṋ ṇ ︡
OverDrive ḭ ṇ ṇ

ṇ ṇ 10 וֹ ︡ḭ8.9

ṧ15 %



FY2020 ṇ
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( Ḳ )

FY2019 FY2020

1,263.9 1,455.5 +15.2%

Non-GAAP 95.1 -102.7 -1,978

Non-GAAP 

ṕ ḭ ḭ Ṗשּ
108.1 148.9 +37.6%

IFRS 72.7 -93.8 -1,666



Q4/20 ṇ
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( Ḳ )

Q4/19 Q4/20

358.2 415.3 +16.0%

Non-GAAP -32.2 -23.3 +89

Non-GAAP 

ṕ ḭ ḭ Ṗשּ
27.6 44.3 +60.7%

IFRS -40.2 -33.3 +69
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*1 NBA Q4/20 ︡ ḭךּ
*2 ṡ Ṣ EC

2020 Non - GAAP 

2019
ṇ

2019 2019

( ṇ
(שּ

95.1 83.6

11.5

EC
( /

(שּ

+16.9
+12.0

*2

( ṇ ḭ
Rakuten Rewards 
(Ebates )

(שּ

-6.5

33.9

2020

( וֹ
ḭ ḭ

ṇ
(שּ

+9.0

וֹ

ḱ / : - 102
ḱRakuten Rewards( Ebates ) 

: +106
ḱNBA *1 : +8
ḱ : +78

-151.2

(NBA
*1 (שּ

2020
ṇ

5.8

( Ḳ )

2020

-20.0

-102.7



Q4/20

( וֹ
ḭ ḭ

ṇ
(שּ

7

*1 NBA Q4/20 ︡ ḭךּ
*2 ṡ Ṣ EC

Q4/19
ṇ

Q4/19

Q4/19

( ṇ
(שּ

-32.2
-22.6

- 9.6

EC
( /

(שּ

+10.6
-0.5

*2

( ṇ ḭ
Rakuten Rewards 
(Ebates )

(שּ

+1.8 2.4 +3.8

וֹ

ḱ / : - 19
ḱRakuten Rewards( Ebates ) 

: +27
ḱNBA *1 : +10
ḱ : +21

-44.8

(NBA
*1 (שּ

Q4/20
ṇ

15.3

( Ḳ )

Q4/20

- 23.3

Q4/20 Non - GAAP 
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ṇ ︡ḭ ḭנּ ︣ ︡ḭ

︡ ךּ ḭ

ḭנּ Ṋ טּ

ṇ טּ ḭ ṇ



99

*1 ṇ ṕ Buy.com Ṗ ṇ
*2 ṇ ṇ
*3 Lyft ךּ ṇ ṕVariable Prepaid Forward Sales Ṗ

ṕ Ṗ

*3

O-net Rakuten
Brazil

Rakuten
USA *1

Rakuten
Germany *Ễ

Q4/19 Q3/20
( )

Q4/20

Q4/18 Q2/20Q4/19 Q3/20 Q3/20

ףּ
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ṇ ḱ

ü ︣ ṕ ḭ Ṗ

ü ṇ ṇ ṇ ḭ ṇ
ṕC2Cḭ ṇṖ

Ṋ

ü

ü IDḭ ḭ ︡

ü ṇ

ü ṇ ṧ



1111

ṇ ḱ

ṇ

ṇ
2019 4 1

ṕ Ṗ
ṕ ṖḲ2021 4 1

ᶚ
ЯНϱи(ᶴ)

ЧϱЮрЕ
(ᶴ)

ᶚ
ϳ϶йАЕ

(ᶴ)
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ṇ ṇ 10 וֹ

Unique
User

ṇ

LTVṇ
ṇ ṇ

x x
x

ṇ

ṇ ṇ

10

+66.3% 

Q4/20
ṇ
ṇ

8.9
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2021 4G ṇ 96% ︡ḭ

Rakuten UN -LIMIT VI
Ṅ ףּ ṇ ṇ ︣ ḭ ṇ

ṇ
ṇ

70 %
4G ṇ

250
︡

ṕ2021 2 8 Ṗ





ẑ1:1 2Ṍ5 0Ṍ3GB 980 ẑ2: 5GB 1Mbps 2GB 128kbps

ẇ ẇ

2,980

1,980

980

1GB

0 !

2,980 !

1Ṍ3GB

3Ṍ20GB

20GB
ẑ2

ẑ1

20GB

1,980 !

0

50GB 100GB/

/

/

/

ẑ2

1Mbps
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20/6 20/7 20/8 20/9 20/10 20/11 20/12 21/1 21/2

ṇ

︡

100

143

250250
(2021 2 8 )

201
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4G ṇ Ḳ

74.9% 
ṕ2021 1 Ṗ
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4G ṇ

70%

4G

4G ṇ

96%

2020 12

Â ︣ ḭ 44,000
Â 4G 6,000 פּ 30% -40%

ḱ ṇ ḱ



2020

ṕ Ḳ Ṗ ṕ Ṗ

* ṇ ḭMNO ḭMVNE/O ḭRakuten Viber ḭ ṇ אל ︣Ḯ
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Ḳṡ ṇ Ṣ

0

0SIM

0SIM

0MNP

0

ḱ ṇ

ṇ ךּ Rakuten Link ḭ
פּכֿ ḱ ṇ ︡ *

66 ךּ
ḭ ḱSMS

2,980 / 1

* טּצּ ︣ḮṡRakuten Link Ṣ ︡ ךּ 30 /20 פּפּ ︣Ḯ
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Ḳ ṇ
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2020 4 2020 9 2020 12

4G ṇ 5G ṇ ṇ ṇ1 טּ
ṇ

ṇ

ṇ
ṇ

5G ṇ
ṇ

5G

ḭ ṇ
ḭ ḭּנ

ṇ

2020 ² צּ ︡ בֿ כֿ

︡ 200 (2020 12 ) 10,000
ṇ 70%

500MB/
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ṇ ṇ
ṇ OpenRAN
ṇ ṇ ṇ

ṇ
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ṡGbps Ṣ
ṡ O-RAN 5G ṇ Ṣ

1.77 Gbps

DOWNLOAD
SPEED

OpenRAN 5G ṇ
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6. 9.
7. 

8. NW
1. 4. 2. 

5. &
3. 

ṇ ṇ

2 5 93

QRṇ

7

ṇ ṇQR
ṇ

8

ṇ

ṇ ṇ ṇ ṇ
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ṇ
ṇ

RCP HQ

+  
HQ

ṇ

CIS

25

14 2

7 20

3

4

4

USA

RCP
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5G SA 
ṇ

Rakuten 
UN-LIMIT VI

4G ṇ

96%

אל
ṇ

2021 Q22021 4 2021

2021 אל



30



ṇ ṇ

+ 790
ṇ ṇ

+ 1,220
ṇ ṇ*

+ 1,480

וֹףּ

31

Q 4 / 2 0  v s  Q 4 / 1 9

* ṇ ṇ AVOD ṕAdvertising Video On Demand Ṗ ṇ



וֹףּ
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ṇ ︡

2020 11 30

M&S C&E

2020 12 1 פּ

A&M C&E

M&S= Ẁ ṇ ṇ
C&E= ṇ Ẁ ṇ ṇ
A&M= Ẁ ṇ ṇ



IP
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Video

Music

Events

CD

GoodsLive

Books

Sponsor

Ext.
IP

ṇ

(Global)
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EC Ḳ ḭ



EC 
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Q4/20 Ḳ EC Non -GAAP
ḭGoto ṇ

Q4/20 Ḳ EC צּ

Q4/20 EC 

+ 38.5 %

ṇ ṇ ︡ שּקּ ḭ
ṇ ṇ

Q4/20 EC Non -GAAP

+ 70.3 %

2020

+ 27.6 %

Q4/20
ṇ ṇ

+ 15.1 %





300 * 1

EC 20 * 2

EC
2020

4.5

ECךּ אל
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* 1 ṡ2019 Ṣ
* 2 ṡ פּפּ ( ︣ )Ṣ

ṕ+ 19 .9 % Ṗ

ḭךּ צּ E C

ḭE C



נּ
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וֹףּ
וֹ

DX ︡ḭ
ṇ

︡ḭ ḱ
ṇ ṇ

ṡ DX ṇ Ṣ
︢ 20Ṿ ḭ
︣ ḭ︡פּ

וֹףּ DX

Rakuten Fashion Omni -
channel Platform

Rakuten Fashion ︣
ḭ ףּ

וֹ Ṅ ṇ ︣
ṇ



ṇ ṇ אל



EC *
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Q4/20

1.4
+ 38.5 %

* EC ṕ ḭקּ ṖṬ ḭ ṕ Ṗḭ ḭ ḭ ḭ ṇ ḭ ṇ ḭ ṇḭ 24ṕ Ṗḭ ṇ ḭ ḭRebatesḭ

ṇ ṇ

ךּ צּ שּקּ ḭ EC ḭ 4

2020

4.5
+ 19.9 %



4242

ṕ Ḳ Ṗ

EC *

* ECṬ ḭ ḭ ḭ ḭ ḭ ṇ ḭ ṇ ḭ ṇḭ 24( )ḭ ḭ ṇ ḭ ḭRebates
* ︡ ḭ
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Q4/20 
EC

Q4/19 
EC

ṕ Ḳ Ṗ

Q4/20 
EC

ṕ / Ṗשּ

+ 11.7

-2.1

12.3

21.0

-1.0

23.1

/

ṇ
ḱ
ḱ
ḱ GORA

ḱ 24ṕ Ṗ
ḱ
ḱ
ḱ
ḱ
ḱ ṇ ṇ

Q4/20 EC

E C G o t o ṇ ḭ

ṧ70 .3Ṿ
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* E ṇ Ṭ + 1st ṇ ṇ ( , , Rakuten24 ( ), ṇ ṇ + ṇ EC (Rebates, ) + 

E ṇ * EC
קּ

ṕ Ṗ

Q4/20

+ 45.2 %

E ṇ *
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/  *

E C ḭךּ ︡ / צּ* שּקּ

+ 27.6 %

2020 2020 *

* Ṭ1 צּ פּ ṇ ṇּצ ︡

+ 27.1 %



ṇ ṇ וֹ
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וֹףּ וֹףּ
ṇ ṇ



צּ ︡ḭ ṇ ṇ ḱ

Q3/20

47

+ 15.1 %

Q4/20
ṇ ṇ

78 %

Q3/20 ︡ ṇ ṇ
Q4/20צּ ︡

Q4/20
ṇ ṇ
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EC Ḳ
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ṇ 20% ḭ

ṇ ḭ ︣

Q4/20 Ḳ



ṕ VS Ṗ
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Ể

*

2020 1

* Ḳ ṡ Ṣ

GoTo

Q4/20

2 %Q4/20



* ṡ Ṣ
* Ḳ ė

ṇ *
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+6.0
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ṇ

צּ ḭ צּ ︡ḭ צּ

OTA

V ṇ

V 5 0 שּ ṇ
ṇ

V

V UI/UX

V ḱ ṇ פּ ṇ
צּ

V SPU
ṇ
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︣ אל ︠

︡

ףּ

11

ḱ וֹ
טּצּ

ṇ
ṇ

ḭ

︣ ḭ
קּ קּ
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EC ṇ



Rakuten Fashion ḱ
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ṇ

ṇ צּ

ṡRakuten Fashion Omni - channel Platform Ṣ

2021

פּ צּ ḭ

צּ Ḯאל ṇ



Rakuten Fashion
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ṇ ṇ

ḱ
ḱ
ḱ

20 12

1,307
ṧ156

Rakuten Fashion Luxury
2020 6 ṇ

Rakuten Fashion
ṇ ṇ

ṇ ṇ

אל



ṡRakuten Fashion Omni - channel  Plat form Ṣ

57

R a k u t e n F a s h i o n ︣ ḭ

וֹףּ Ṅ ṇ ︣ ṇ

EC ḭṡRakuten
Fashion Ṣ EC ṇ

ṇ

וֹףּ ḱ ḱ
לּ ṇ



Rakuten Fashion NPS ṇ

-10

-8

-6

-4

-2

0

2

4

6

8

10

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

X Rakuten

Fashion
NPS

NPS ṇ ṕ ḱ צּ Ṗךּ

+7.4 pt + 13 .0 pt

- 5.1 pt

2020 5 פּ

ẁ ṇ ṇ ṕNPSṖ ṕ2020 11 Ṗ ẁ Fashion Mind Share Survey ṕ2020 5 -12Ṗ

Rakuten 
Fashion

X
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ṕC2C ṖḲ
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︡ ︣

6.0 %
ṕ Ṗ

3.5 Ṿ
ṕ Ṗ

2021 1 13 Ṍ

אל וֹ ︢ ḭ



ṕC2C ṖḲ ṇ

60

* Ḳ פּפּ ṕ ︣ Ṗ

ךּ
ṇ אל אל ︣

V ךּ צּ

V נּ ḭ
פּ

1.7
*

CtoC

ṇ ṇ

︡ ( )


